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T Do you have any favourite brands? Why do you
choose one brand instead of another, do you think?

2 Read the article about neuromarketing and
complete gaps 1-11 with the words below.

1 a) don‘trealise b) ‘m never realising
c) 'd never realised

a) will put b} puts
a) was watching b} ‘s going to watch
c) is watching

c) had put

W

a) would show b} will show ¢) showed

a) was telling by would tell ¢} told

a) becomes b} will become ¢} is becoming

a) effectiver b} more effective  ¢) most effective
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a) aren’t always being  b) weren’t always being
c) won't always be

9 a) quicker b) quickest
10 a)llot b)more c¢) much
11 a)as h)so ¢ than

c) most quickest

3 What do you think about neuromarketing?
Would you agree to do Dr Farwell’s test? Why / Why
not?

© VOCABULARY
4 Read the definitions of the words and write them
in the word puzzle. What is the word in 10?
10
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able to speak two languages fluently
the set of rules for a language
sending written messages by phone
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an easy-to-remember phrase in adverts or
commercials

able to make people do or believe something
the way you say words in a language

a sign or symbol on products or adverts

an advert on TV or radio
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informal words or expressions; sometimes used by
a particular group of people

REVIEW 4-6

REVIEW

- my brain does!
“That was the

~whileTwas ;

~ ‘neuromarketing’ ©
_in the future. Advertising companies think it will

Neuromarketing
the advertiser’s dream!

Joket before
how much I 'liked -
one brand of
cream cheese more
‘than any other.
But apparently

" ‘conclusion of Dr
Latry Farwell, He
2 electrodes
on my head and,

looking at adverts of cheese, he 3 the ‘response’
of my brain. If e ¥ “mea special brand of cream
‘cheese, my brain would ‘spike’. -

- This kind of information can be extremely useful for
advertisers. For example, if vou wanted to know what
packaging attracts which type of customer, this test
3 you. : ;

The good news for companies is that
more and more available

be? than traditional market research. As one
advertiser told me, ‘If you interview consumers, they
g able to say why they buy a brand. So the
‘results can be misleading. On the other hand, if you
could get inside their brain, then it would be the
2 form of market research in the world!’
It would also be a 10 cheaper. The advertising
" industry currently spends around $10 billion a year
on finding out if adverts are effective. Dr Farwell’s test
could reduce that bill. But not everyone is '1
happy as the advertisers. Critics say that reading our
brains is unethical and unsafe.

5a Complete the questions with the words in the
box.

profit business bankrupt products contracts

Can you negotiate and prices successfully?

2 Do you have ideas of to launch that aren’t

already on the market?

3 Can you focus on making a more than

anything else?

4 Would you preferto run a rather than work

for one?

5 If you wenl ., would you be happy to carry on
and start a new business immediately?

5b Now ask and answer the questions with a
partner. If you answered mostly yes, you'd make
a good entrepreneur. If you answered mostly no,
you'd better go and work for one.






